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QUALITY POLICY 
 
 

 
AANT, Academy of Arts and New Technologies delivers three-year Bachelor Degree Corurses  and 
Master Courses, thanks to its research and artistic production in the various fields of Design and Visual 
Communication. 
Courtesy of its history and activities on offer, the Institution boasts partnerships and collaborations with 
companies, professional practitioners, sector agencies for the widest research projects, for artistic 
collaborations and the creation of works of affirmed dignity, especially in the technological and digital 
fields. 
Due to its excellent reputation, the Academy is able to guarantee a very high percentage of insertion to its 
graduates and also a continuous activation of curricular internship for its students.  

 

In addition to classroom training, the Academy develops other educational activities to enable students to 
develop specific skills and gain advanced  cultural and professional experiences  through 
workshops,  farms,  creative marathons,  lectures and so on. 

 

The Institution provides for and supports the mobility of students, teachers and staff abroad through the 
Erasmus Plus project, obtaining  and  maintaining the ECHE, as well as through direct agreements 
with Extra Schenegen Acadmies. AANT has also initiates and carries out international  internship through 
esclusive partnership. 

 
Management and the Academic Board aims to develop the Academy’s activities by: 

 

• Obtaining authorization  for Bachelor Degree Course in Methodologies and Communication 
Design; 
 
• Requirements maintenance periodical accreditation of seat and educational offers; 
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•  Strengthening of the Esse 3 management system for teaching management; 
 
• restructuring and fitting out of the second floor of the new headquarters 
 
• Increasing revenues 
 
• Consolidating the brand national and international-wide livel 
 
• Focussing on customer care 
 
• implementation of the internationalization project. 
 
  

  
  
 


